2F, 306,
World Cup buk-ro
mapo-gu, seoul,

portfolio.

+82-2-336-8212

lineman@theflowerway.com
sand@theflowerway.com

+82-2-323-8212

7 7
www.theflowerway.com jr_o =o



The flowerway pushes beyond the
boundaries of conventional thinking
with creativity that cuts straight to the
core of a brand.

From content and performance to
advertising, pop-ups, merchandise,
publishing, and event planning,we
move freely across every dimension
of branding.We are a collective of
creators who dare to cross the line.
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The organized structure provides
the best integrated solution.

Brand

Creative desi
esign

Media

Social Media

Performance

AD

Campaign
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The organized structure provides
the best integrated solution.

Creative

planning Design
Branding
Social &
Contents
Author /
Model PPL
agent
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1 =M A 7|(SM102-8-P5) 1set
2 CT.P.(Computer To Plate) 1set
3 THER| Iset
4 H27] 1set
5 Canon EOS-5D mark IV 1set
6 DJI mic2 Iset
7 ZOOM Hin 1set

2 Mgy =

Retina 5K, imac 27 6set

Profoto B10 1set
10 Profoto A10 Air TTL-C 1set
1l EF 24-70mm F2.8 LIl USM 1set
12 Adobe Systems Software 6set
13 15ZD995-LX20K 4set
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Branding

Identity Guidelines
Identity Guidelines
Identity Guidelines
Identity Guidelines
Identity Guidelines
Brand Identity

Manual Design

Key Visual & Application Design

Identity Guidelines

Museum |dentity & Guidelines

Identity Guidelines
Brand Identity

Key Visual & Application Design

Identity Guidelines
Identity Guidelines
Identity Guidelines
Identity Guidelines
C.I. & Website

Identity Guidelines
Identity Guidelines
Identity Guidelines
Identity Guidelines
Identity Guidelines

Lotte Chilsung

Lotte Chilsung

KOICA

TOYOTA
MESHKO1ZI0[r =2t
Hyundai Sungwoo Group
Volvo

Hyundai Sungwoo Group
o= =30 = 2 &2
KOICA

Kiln Communication
i.0gam

DN Group

E-land Innople

LX Hausys

Doore Seening
KOICA

Peaches Dance Studio
DEBC — 7HX|RtEA

La CITTA

Daewon food

MMAA

Korail

Chilsung Cider Identity Manual
Hot 6 Identity Manual

Identity Manual

Identity Manual & Key Visual Design
Character Manual

Indigo Racing Team Application
User Manual Guideline

Indigo Racing Team Application
=3t2E Brand Identity

DR Congo MNRDC Museum
HOOWA Golf

i.0Ogam / famcare

Application Design

|dentity Manual

Hi-macs, Viatera Renewal
Identity Manual

Identity Manual

Application Design

|dentity Manual

|dentity Manual

0.8 Kimchi renewal

Manual Design

Identity Manual

www.theflowerway.com



Branding |dentity Guidelines Lotte Chilsung - Chilsung Cider Identity Manual
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Branding |dentity Guidelines Lotte Chilsung - Hot 6 Identity Manual

BRAND OVERVIEW 1T
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ENERGY DRINK

"9 BRAND BOOK

1. INTRODUCTION




Branding

|dentity Guidelines

KOICA COMMUNICATION
MARK MANUAL

KOICA

KOICA - Identity Manual




Branding |dentity Guidelines TOYOTA - Identity Manual & Key Visual Design

@ TOYOTA

Uazpe BnSnueD

e It

TOYOTA Brand Book
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Branding |dentity Guidelines Character Manual

MONGCHON MUSEUM

CHARACTER i;am
MANUAL —— Stay Teling
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Branding \VETIVEY Volvo — User Manual Guideline

VOLVO USER MANUAL
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Branding Key Visual & Application Indigo Racing Team Application
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Branding Museum Identity & Guidelines DR Congo MNRDC Museum

CAFETERIA TOILETTES %
BOUTIQUE ASCENSEUR
VESTIAIRE s

® INFORMATION

MNRDLC

Mode d’emploi du musée Plan du musée Agenda du musée
How to use the museum oo N

MNRDL

Musée National de la République
Démocratique du Congo
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Branding |dentity Guidelines HOOWA Golf
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Branding |dentity Guidelines i.0gam / famcare




Branding Key Visual & Application Design DN Group
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Branding
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E-land Innople

Corparate Identity
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Brandin Identity Guidelines Hi-macs, Viatera Renewal
g

VIATERA

Design Inspiration

LX Hausys




Branding |dentity Guidelines Doore Seening
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Branding C.I. & Website Peaches Dance Studio

ANCE - EXPERIENCE - ART - PROCESS
IFFERENT - INSPIRATION - PLATFORM
JALITY - CONTENTS - STUDY - DETAIL

-CT - SPACE - PROFESSIONAL - CATA(
KEYWORD - COMMUNITY - CREATIVE
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Branding |dentity Guidelines KOICA Manual Design

KOICA-

CORPORATE
IDENTITY Word Mark
{ASIC GUIDELINES .
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Branding

LaCiTTA

Branding
Identity
Guidelines

|dentity Guidelines

La CITTA

Wordmark




Branding |dentity Guidelines 0.8 Kimchi

Signature




Branding |dentity Guidelines MMAA - Manual Design
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Branding |dentity Guidelines Korail - Manual Design
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Editorial design

Book
Book
Book
Book
Book
Book
Book
Book
Book
Leaflet
Brochure
Brochure
Presskit
Poster
Brochure
Book
Book
Book
Book
Diary
Presskit
Book
Book
Book
Book
Book
Book
Book
Book

KAMCO

CJ Cheiljedang
World Vision
UNIQLO

CJ Cheiljedang
World Vision

CJ Creeat

CJ Cheiljedang
Opzz

KOICA

KOICA

KOICA

Asan Nanum Foundation
Summer Cake

World Vision

World Vision

KOICA

KFSP

Asan Teacher Preneur
Yangchikii

P&G

CJ Cheiljedang
World Vision

Asan Nanum Foundation
SLL
MEANPOX| 2 MIE]
KOICA

KOICA

KOICA

2025 Annual Report

Gift set guidebook 2025 / 2026
Agency Introduction Leaflet
The New city Dress Code Brochure
Gift set guidebook 2024 / 2025
Annual Report

E book Design

Gift set guidebook 2023 / 2024
2024 FHollZstol==H ==
Africa Partnership Program
Annual Statistical Report
2021~2023 Statistics Book
Asan Sanghoe - Coex

Concert Poster Design

Planned Giving Brochure
Agency Introduction Brochure
+7|& Eyes of Hope

Fundraising Statement

Guide Book

Planner Design

2022 Press Kit

Gift set guidebook 2022 / 2023
Bob Pierce honor Club

2021 Annual Report
Program Book (KOR/ENG/JPN)
2021-2022 X|&£7HsHE DM
WEK Statistics book

7| & L <ol 7z EEet &

27|17 | E 2 0|2t msFm

www.theflowerway.com



Editorial design

Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Diary
Diary
Poster
Book
Book
Book
Stationary
Book

Flower Seed
Forest for Life
KOVA

ADD

JTBC

KOICA

KOICA

CJ Cheiljedang
GCLABS
KRIHS

ADD

CJ Cheiljedang
Forest for Life
MMAA

KIT

KOICA

KOICA

KOICA

KOICA

JTBC

National Palace museum of Korea
KIT

KIT

Summer Cake
JTBC

CJ Cheiljedang
KOICA

illumin Group

MO &

rot

Ao
50 beautiful forests

fl

it

o|2lgt HH

2021 Defense Technology Guidebook
2021 Channel Book

Program Book

Case Book

Gift set guidebook 2021/ 2022
Corporation Brochure

Cooperative Workshop

2020 Defense Technology Guidebook
Gift set guidebook 2020 / 2021
School Forest Manua

Brochure Design

Guide Book

O[SHBETIAIY Atz

Annual Report 2019

7|8, Che EM= o] 7|2 &0t
7|8, R2| 2H opZL|ct

2020 Channel Book

Guide leaflet

2021 Planner Design

2020 Planner Design

Concert Poster Design

2019 JTBC SEOUL MARATHON
Gift set guidebook 2019 / 2020
LSTHAL

Branding Design

StANE T2

www.theflowerway.com



Editorial design

Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Book
Menu Book

Metlife
Megastudy
SHMSFE = A S AL
JTBC
MMAA
Volvo

JTBC
Porsche
MNRDC
JTBC
SASUNDAY
Hotofsrotn
ATOMY
MCST
KOICA
KOICA
Nestle
ATOMY
KOICA
KOICA
LOEN Ent.
MCST

IBK7 |2
KT&G
MMAA

SO SHY
JTBC

Ola!

Vip brochure

Guide book

44

2018 Channel Book

Brochure Design

Catalogue Design

2018 JTBC SEOUL MARATHON
New Cayenne Catalogue
Special Exhibition Catalog

2019 7th Channel Book
Corporate Brochure

QIA7H0|=

Air Purifier Brochure

2018 Inter-Korean Summit PYEONGYANG
+=7|H, 13&2| of|E|m|o}

7|, E22H = HS0[2t
SODAM (Company newsletter)
Atomy people, the Behind Story
7|8, ASTHX| &3 =

7|8, P22, L &2 Fote
AYEON Photobook

2018 Inter-Korean Summit PYEONGYANG
2017 At

USA Brochure

Brochure Design

FA IIEED 2017

=HH2I0|0{E| BIE=7HH| Press Kit

Wine menu book(Leather)

www.theflowerway.com
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Editorial design

KAMCO
BUSINESS

CONTENTS




Editorial design CJ Cheiljedang - Gift set guidebook 2025 / 2026




Editorial design

Book

World Vision - Agency Introduction Leaflet
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37,0008 =
610,000. -



Editorial design Brochure UNIQLO - The New city Dress Code Brochure




Editorial design Book CJ Cheiljedang - Gift set guidebook 2024 / 2025




Editorial design World Vision — Annual Report




Editorial design Book CJ Creeat - E book Design
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Editorial design CJ Cheiljedang - Gift set guidebook 2023 / 2024
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Editorial design 2024 Mol ZStol==H £5




Editorial design

2023
Best Practices in Africa by Sector

Inclusive Digital learning Empowerment
for All (IDEA)

Capacity Development for ICT
in Education (CADIE) in Rwanda
(2020-2024/USD 7.3M)

- Achieved a 77% pass rate for the certification exam assessing
primary and middle school teachers” ability to use ICT in
education.

- Implemented ICT education guidance in 85.1% of schools
nationwide.

Development of Health Capital for Children
and Adolescents

Project for Improving Community-
Based Primary Health Care
through CHPS Strengthening
(CHPS+) in Ghana
(2016-2022/USD 9.56M)

- Increased Skilled Birth Anendance (SBA) by 13.2%.
- Increased Antenatal Care with at least 4 visits (ANC4) by 7.2%.

Regional Devel through C ity Activities
and Suppert for Residents’ 5 nce
- My Village Project

P |

Rural Development Project
through Saemaul Pilot Village in
Podor, Senegal
(2020-2024/USD 2.5M)

- Trained 2,772 farming households in S madel Saemaul villages
- Increased farm income by 33% annually, from $1,332 10 $1,762.

Leaflet

KOICA
Africa in Numbers (2023)

OUR BUDGET
$458 million $227million
Korea's total African ODA budget KOICA's African ODA budget

KOICA implemented 49.6% of Korea's total African ODA

BY REGION

Total: $227 million
Unit : Meillion USD)

a Narth Africa

East and
Southern Africa
West and Central Africa
otc. ‘E’
BY SECTOR
Total: $227 milion
Uni : Milfion USD)
Tachnology, Environmant, Energy 22 ote.
Agriculture & Fisheries 30 1809%)
25 22.4% 21%  13.4% 99%
Public Administration  Heslth Education Emargancy Relief
57 51 48 103%)
BY TYPE
Total: $227 million
Unit : Milion USD) Humanitarisn Support 21%]

KOICA Fellowship Program 11(48%)
Public-Private Partnership 16
Smoll-Scale Grants 17

Project.Typo Cooperation  Mukilateral Cosperation Volunteers Development
145 v 16 Cordting
103%)

KOICA - Africa Partnership Program

2023 2023
Best Practices in Africa by Sector Best Practices in Africa by Sector

h of ional Training Capabiliti Inclusive Digital learning Empowerment
for Industry Development for All (IDEA)
Establishment of Skill Up Training | Capxcity Development for ICT
Hub Center for TVET Trainers in in Education (CADIE) in Rwanda
Morocco (2020-2026/USD 6M) (2020-2024USD 7.3M)
52 =
=

- Achieved o 77% pass: ratefor the cert
primary and middle zchool teacher

- sdppo—\.a a vocational training curriculum developrment
tion of 90 incvidualz.

o Program for vocatienal raining edutatien
center mar-)geu and achieved & 100% academic achieverent - Implamanted ICT education guidance in 65.1% of schools J
rate. natonvide.

Support for Climate Change Mitigation
and Adaptation for Vulnerable Groups

Development of Health Capital for Children
and Adolescents

Strengthening Community
Resilience to Climate Change

Project for Improving Community. |
Based Primary Health Care

through improved WASH service through CHPS Strengthening
in Turkana County, Kenya (CHPS+)in Ghana
(2019-2023/USD 5.5M) (2016-2022U5D 9.56M)

- Increased Skalled Binh Amtendance [SBA) by
- Increased Antenatal Care with ot east

ing practice rate by 12.1% theough
sanitation (CLTS) initiatives.

Regional Development through Community Activities
and Support for Residents’ Self-Reliance
- My Village Projest

Rural Development Prcject
theough Saemaul Plot Vilage in

Enhancing the Public
e-Procurement System in Egypt

(2022-2026/USD 7.9M) Podr, Senegal
fr— (2020-202805D 2.5M)
==

- Developed 18 put
- Achieved 2 9
capacity-building ummgiev 18 Egyptian public officers.

ic e-procurement services.

ool Saemaul llages.
3% anaually from $1,332 10 §1,762.

KOICA

31dO3d

Africa Partnership

Programs

13Nvd ALIY34SOYd IDvad

dIHSH3IN LYV

KOREA
INTERNATIONAL
COOPERATION
GENCY



Editorial design

Brochure

b of N /
X ‘*w
2023KoICA '

ANNUAL :
«

STATISTICAL
REPORT

2024.11

-

FRIENDS

K[] ICA~ €7 woRrLD

KOICA - Annual Statistical Report




Editorial design Brochure KOICA - 2021~2023 Statistics Book




Editorial design Presskit Asan Nanum Foundation - Asan Sanghoe
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Editorial design Brochure World Vision — Planned Giving Brochure

-

i
R
-




Editorial design Book World Vision — Agency Introduction Brochure
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Editorial design KOICA - 7|8 Eyes of Hope
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Editorial design Yangchikii — Planner Design
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Editorial design Presskit P&G — 2022 Press Kit
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Chapter. 6
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Editorial design CJ Cheiljedang - Gift set guidebook 2022 / 2023

2023
THE FINEST GIFT
COLLECTION




Editorial design World Vision — Bob Pierce honor Club




Editorial design Asan Nanum Foundation - 2021 Annual Report




Editorial design SLL - Program Book (KOR/ENG/JPN)
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Editorial design Forest for Life — 50 beautiful forests
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Editorial design Book ADD - 2021 Defense Technology Guidebook
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Editorial design JTBC — 2021 Channel Book
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Editorial design Book KOICA - Program Book




Editorial design KOICA — Case Book




Editorial design Book CJ Cheiljedang - Gift set guidebook 2021/ 2022
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Editorial design Book GCLABS - Corporation Brochure
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Editorial design Book ADD - 2020 Defense Technology Guidebook
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Editorial design CJ Cheiljedang - Gift set guidebook 2020 / 2021
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Editorial design MMAA — Brochure Design




Editorial design KIT — Guide Book
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Editorial design Book KOICA - Annual Report 2019
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Editorial design JTBC - 2020 Channel Book




Editorial design Book National Palace museum of Korea — Guide leaflet




Editorial design Diary KIT — 2021 Planner Design
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Summer Cake — Concert Poster Design

Poster

Editorial design
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Editorial design Megastudy - Guide book
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Editorial design JTBC - 2018 Channel Book




Editorial design MMAA - Brochure Design




Editorial design Book Volvo — Catalogue Design




Editorial design JTBC - 2018 JTBC SEOUL MARATHON




Editorial design Book Porsche - New Cayenne Catalogue




Editorial design MNRDC - DR Congo Museum Special Exhibition Catalog




2019 7th Channel Book
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Book
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Editorial design SLSUNDAY — Corporate Brochure
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Editorial design Atomy - Air Purifier Brochure




Editorial design Presskit MCST - 2018 Inter-Korean Summit PYEONGYANG
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Editorial design Nestle — SODAM (Company newsletter)
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Editorial design ATOMY - Atomy people, the Behind Story
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Editorial design LOEN — AYEON Photobook
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Editorial design Presskit 2018 Inter-Korean Summit PYEONGYANG
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Editorial design KT&G — USA Brochure




Editorial design Book MMAA - Brochure Design
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Editorial design Poster JTBC — =TH2[0[0{E| Bf=MHH] Press Kit




Editorial design Menu Book Ola! — Wine menu book(Leather)
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Digital Promotion
Digital Promotion
Website

Digital Promotion
Digital Promotion
Digital Promotion
Website

SNS

Webzine

SNS

Template Design
SNS

Newsletter

SNS

Website
Website
Newsletter

SNS

SNS

SNS

Web Brochure
Web Brochure
Web Brochure
SNS

SNS

SNS & Poster
SNS

Website

SNS

SNUAC
Asan nanum Foundation
Murden
Asan nanum Foundation
Asan nanum Foundation
Asan nanum Foundation
KIT
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Instagram
Forest for Life
CJ ENM
KT&G
Heritage Il
KOICA
KOICA
KOICA

LG U+

MCST

flowerseed

Newsletter

Asan UniverCT - SNS Design

Branding

Asan Youthpreneru — KV & Application
Asan Entrepreneurship — KV & Program Book
Asan Teacher Preneur — KV & Application
= =AM of7H0|Y ZH|0|X|

SNS Design & Newsletter

Business Webzine

WFKEEHE7|SAE Card news
Template Brochure Format

SMol g =5 HEE

2021 FAH|E

50 beautiful forests

Website Design(KOR/ENG)

Channel book archive

2020 FA2|E

News letter & Card news

Year in Review 2020

50 beautiful forests Card news
FactSheet Design

Brand Introduction
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Digital media

Web Brochure
Web Brochure
Website
Website

Web Brochure
SNS

Website

KT&G
DramaHouse
Hotof=rstn
Metlife
Megastudy
JTBC

ME8d

Brochure
Brochure
HAO|E

Vip brochure
Guide Book
Card News

g AEZ EAOIE
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Digital media Digital Promotion SNUAC - Newsletter
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Digital Promotion
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Digital media Website Murden Branding

more than anything,
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Digital media Web Brochure Asan Youthpreneru — KV & Application
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Digital media Web Brochure Asan Entrepreneurship Let’s Go — KV & Program Book
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Digital media Web Brochure Asan Teacher Preneur — KV & Application
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Digital media SNS DEBC — SNS Design & Newsletter
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Digital media Template Design JTBC — Template Format

Hidden
Singer

Track Record

Format 16 episodes

Private h -~

(15eason)

L. ) o Writer Yoo Seong-ryeol
lves . 5 | = Director MNam Geon
[ g i Genre Drama
The story of swindlers =
who unintentionally O i f;r\',:‘:'e
intervene in the lives FY e
of the nation using all
their skills to fight fraud
with a huge conglomerate
to reveal a huge
private life.

I

Hidden
Singer

Synopsis
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Kim Young-min

Hidden
Singer
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Digital media Website AMGI — Website Design(KOR/ENG)

Introduction to AMGI Implermantation AMGI Project Outcoms AMGI's Commant




Digital media Website JTBC — Channel book archive
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Digital media SNS NIA — News letter & Card news

2016.01.0L~2019123171X] 22fel w4 F A0 +HE & 28814347 GIOJE|

( R|S0] Ciat AlBIS Bl vl st |

~T 9
b @)
.“li Il @
480,256 211,576 182963

AR EES UzAmxpop ZBEOA

157,595

ate AlS] Az e Adgehy  aEEgos
mjoeq urs| a Zbio|  AREPE  BEAMA PN XTIy
A 27102t oy i

73647

[ ae = @ o o
] 2 o ) E]
T @ o o o
- L = L
m S S m S
1z T e
= < = <
W Al . - -
a0 1 1048 i 238
L=-1 @ o

Wi vte e




Digital media SNS Instagram — Year in Review 2020

INSTAGRAM

Year in Review

N 2020 |
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INSTAGRAM

Year in Review

2020
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Digital media SNS Forest for Life — 50 beautiful forests




gital media Web Brochure CJ ENM — FactSheet Design
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Digital media Web Brochure KT&G — Brand Introduction
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Digital media Website Heritage Il — Web Brochure
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Digital media SNS
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Digital media SNS LG U+ - KINGDOM - Card News
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Digital media Website 2018 Inter-Korean Summit PANMUNJUM Presskit
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Digital media SNS flowerseed - Calendar




Digital media Web Brochure KT&G — Web Brochure

WORLD'S NO.1
SELLING SUPER SLIM BRAND

WITH COMPARAJLE TASTE AND BETTER PRICING,
(CARMIVAL DEFIRITELY BEATS OUT MARLBORO

m.m




Digital media Web Brochure DramaHouse
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Digital media Website Metlife — Vip brochure
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Digital media Web Brochure Megastudy - Guide Book
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Digital media SNS JTBC - Card News
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Promotion

Preview
Conference
Conference
Conference
Conference
POPUP
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LIFE'S GOOD AWARD Conference
MOBILE KOREA 2024
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flashl HAmHTA

Lotte Chilsung Cantata Signature
Lotte Chilsung x Benjamin Moore Paint
Lotte Chilsung x TAMIYA
TABASCO

FC24

Maru (2023)

Maru (2024)

COMEUP

K-parts Offline Festival

Food Camping

2025 Seoul Extreme Sports Festival

Be:liveU 0|& Campaign
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Promotion Conference LG - LIFE’'S GOOD AWARD Conference

LIFE'S GOOD
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Promotion Conference oHH| EQIF AR - MOBILE KOREA 2024
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Promotion Popup Lotte Chilsung Cantata Signature
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Promotion Popup Lotte Chilsung x Benjamin Moore Paint




Promotion Popup Lotte Chilsung x TAMIYA




Promotion Popup OTOKI - TABASCO
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Promotion Popup EA Sports — FC24
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Exhibition Coex Popup Booth The Asan Nanum Foundation - Maru (2023)
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The Asan Nanum Foundation - Maru (2024)

Coex Popup Booth

Exhibition
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Coex Popup Booth HEEZZHMHLHE - COMEUP

Exhibition




Promotion Festival 7| =FA3|At - K-parts Offline Festival




Promotion Festival OTOGI - Food Camping




Promotion Festival MEAIHIRZ| - 2025 Seoul Extreme Sports Festival
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Package

Package Design Renewal
Package Design Renewal
Package Design

Brand Renewal

Brand Renewal

Brand Launching

New Product Proposal
Package Design

Package Design

Package Design

Package Design - Draft Proposal

Package Design
Package Design
Package Design
Package Design
Package Design
Package Design

Impress Press-on Manicure

Impress Couture Press-on Manicure
Edge Fixer Glue Hair Styling Wax
Sunseam

Kerasys

LUNA

LUNA with Jean Arp

TRIO

Kerasys Naturing

Alpist

Alpist

Estaar

Kerasys with Audrey Hepburn
Aekyung Gift Set with Marilyn Monroe
Yangchon Makgeolli

Kiln Communication

RetanBio

Kiss Products

Kiss Products

Kiss Products

Aekyung Design Center
Aekyung Design Center
Aekyung Design Center
Aekyung Design Center
Aekyung Design Center
Aekyung Design Center
Aekyung Design Center
Aekyung Design Center
Aekyung Design Center
Aekyung Design Center
Aekyung Design Center
Yangchon Brewery
HOOWA Golf
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Package

Planning & Strategy
Brand Mark Design
Package Design Renewal

Container Design

NYC branch

Package Design Renewal

Impress Press-on Manicure




Package Package Design Renewal Impress Couture Press-on Manicure

Planning & Strategy
Brand Mark Design
Package Design

NYC branch



Package

Planning & Strategy
Brand Mark Design
Package Design
Container Design

Photoshoot Direction

NYC branch

Package Design

Edge Fixer Glue Hair Styling Wax




Package Brand Renewal Sunseam

Planning
Brand Mark Design
Package Design Renewal

Container Design Direction
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NYC branch






Package

REGULAR LINE

Brand Renewal

DAMAGE VOLUME

i
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NYC branch

MOISTURE

Kerasys

SCALP CARE

@ XX

SCALP SCALING SCALP COOLING
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PROFESSIONAL

EXTRA DAMAGE
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HAIR GROWTH

[

HAIR LOSS
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Package Brand Launching LUNA

Design Planning
Brand Mark Design
Package Design

Fossy volume firning base
SPF 30 PA ++

Make your Runway!

LUNA

PRO Phoso Finither

—

NYC branch




Package New Product Proposal LUNA with Jean Arp

. Luna is Art
Planning

Graphic Design
Product Design Directing

A

Card type Eye Shadow

Itis able to carry in a Wallet

NYC branch




Package Package Design TRIO

Planning

Package Design
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Planning

NYC branch

Kerasys Naturing




Package Package Design Alpist

Planning

Brand Mark Design
Package Design

ALEE

EDELWEISS 7 FREE
NON-SILICONE SHAMPOO

NYC branch



Package

NYC branch

Package Design - Draft Proposal
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Package Package Design Estaar

Design Planning

|

.._“I —

esthéar estbéar esthaar

e

TR L

color gel color gel color gel
nature nature sable
brown brown

brown

two in one dispenser

Feature of the container: Only one press to use
both color and developer

Soonsaem means ‘pure spring water’ in Korean. This reflects the current consumer trends that place value on safety and health and emphasizes the brand

image of a ‘natural dishwashing detergent’ To further focus on the image of the product as a dishwashing detergent that contains natural ingredients, the design
intuitively reveals the purity and cleanness of ‘pure spring water’.



Package Package Design

Design Planning

Package Design

icon of Audrey Hepburn

"Jewelry"

NYC branch

Kerasys with Audrey Hepburn




Package Package Design Aekyung Gift Set with Marilyn Monroe

Design Planning
Licensing

Package Design

NYC branch



Package

Planning

Cl

B.I

Logo Design
Package Design
Homepage Design

NYC branch

Package Design Yangchon Makgeolli

Concept

Conveying the concept ‘cheerful people sharing Makgeolli, | wanted the design to look traditional to show
originality. Confidence was the keyword that differentiates Yangchon Mackgeolli from other brands, because
of its formula that was handed on since 1920. To represent Makgeolli’s thick and soupy taste and its traditional
formula, | avoided using digital tools. Instead, | used my hands to draw, write and engrave for the raw and
rough look & feel. The stroke was made slowly with pressure to resemble manufacturer’s mind -- preserving
traditional formula for a long time at the same place. The Korean letter ‘Yangchon” was drawn to look like a
pictograph that represents figures fermenting the liquor in a cheerful manner in the golden field. The bottle’s clean

white color -- Makgeolli’s color -- also stands for honesty and purity.

Pictographs of Letter ‘Yangchon’
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Calendar design

Desk Calendar World Vision Annual Goods 2025
Desk Calendar TRY 2025 Calendar
Desk Calendar Huons Group 2025 Calendar
Desk Calendar ORI S EEOl Rl 2R A A 2025 Calendar
Desk Calendar World Vision Annual Goods 2024
Desk Calendar KAl 2023 Calendar

Desk Calendar Hyundai Sungwoo Group 2023 Calendar
Desk Calendar World Vision Annual Goods 2023
Desk Calendar Hyundai Sungwoo Group 2022 Calendar
Desk Calendar KAl 2022 Calendar
Desk Calendar NTCK 2022 Calendar
Desk Calendar World Vision Annual Goods 2022
Desk Calendar KOICA 2021 Calendar
Desk Calendar KAl 2021 Calendar
Desk Calendar HUG 2021 Calendar
Desk Calendar flowerseed 2021 Calendar
Desk Calendar NTCK 2021 Calendar
Desk Calendar KOICA 2020 Calendar
Desk Calendar flowerseed 2020 Calendar
HHZ0| & EHet & B & AE|F KKKIM 224527k 2018 Calendar
HZO0| & EH 25 & VIPH|O|A KAI 2018 Calendar
0| & Et& 28 & VIPA|O|A KOLON 2016 Calendar

www.theflowerway.com




Calendar design Desk Calendar World Vision — Annual Goods 2025




Calendar design Desk Calendar TRY - 2025




Calendar design Desk Calendar Huons Group - 2025




Calendar design Desk Calendar DR LTI 2 A AN - 2025




Calendar design Desk Calendar World Vision — Annual Goods 2024
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Calendar design Desk Calendar KAl = 2023 Calendar
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UNIVERSE




Calendar design Desk Calendar Hyundai Sungwoo Group - 2023




Calendar design Desk Calendar World Vision — Annual Goods 2023




Calendar design Hyundai Sungwoo Group - 2022

CRASTING




Calendar design Desk Calendar KAl = 2022 Calendar
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Calendar design Desk Calendar
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NTCK - 2022 Calendar




Calendar design Desk Calendar World Vision — Annual Goods 2022




Calendar design Desk Calendar KOICA — Annual Goods 2021
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Calendar design Desk Calendar KAI — 2021 Calendar
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Calendar design Desk Calendar HUG - 2021 Calendar




Calendar design EFAAEIH flowerseed — 2021 Calendar




Calendar design EFAAEIH NTCK — 2021 Calendar




Calendar design KOICA - 2020 Calendar




Calendar design flowerseed — 2020 Calendar
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Calendar design | & Ef&t 2F & VIPAIO|A KAl — 2018 Calendar




Calendar design HZO0| & EfA 2F & VIPAIO|A KOLON - 2016 Calendar
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Goods

Package

Package

Package

Popup Promotion Goods
Racing Livery

Welcome Kit

Welcome Kit

Welcome Kit

Popup Promotion Goods
Handkerchief + Sticker + leaflet
Package

Diary

Note + Postcard + Pen + Ecobag...

WEFK Member Items
Badge

Pocker Chip set

Popup Promotion Goods
Popup Promotion Goods
Package

Package

Showcase Items

CJ Cheiljedang
3M

Youngdeok Jujo
Lotte Chilsung X IK
Hyundai Sungwoo Solite
World Vision

DN Group

World Vision

Lotte Chilsung
World Vision
Tempskin

KOICA

KOICA

KOICA

KOICA

Pimang X Tazza:
Lotte Chilsung
Ottogi

HOOWA Golfs
Tempskin

EAZ 2|0}

BIBIGO X SEVENTEEN

Coin pouch

Bottle Label Design

Pop-Up Goods

Racing Car Identity & Team wear
Give a niceday reward

Letter & Tumbler

Bob Pierce honor Club Welcome Kit Goods
Lotte Chilsung x Benjamin Moore Paint
6K Hiking Hero

Tempskin Heating Pad

Annual Goods

DR Congo MNRDC Museum
Volunteer member Goods 2020
SDGs Badge

One eyed jack — Poker chip Set
Lotte Chilsung x TAMIYA
TABASCO

Golf Ball

Heating Pad

FIFA20 HA

www.theflowerway.com



Goods CdJ Cheiljedang BIBIGO X SEVENTEEN

| SEVENTEEN
= e ’

5 | SEVENTEEN

SEVEMTEEN

Sticker & Photocard



Goods 3M Coin pouch

3M™ Harvest RC
Chromatographic Clarifier
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Goods Cup & Pouch & Badge Lotte Chilsung X IK Pop-Up Goods




Racing Livery Hyundai Sungwoo Solite - Racing Car Identity & Team wear




Welcome Kit

World Vision - Give a niceday reward
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Goods Welcome Kit DN Group - Letter & Tumbler

DN AUTOMOTIVE

DN

AUTOMOTIVE




Welcome Kit World Vision — Bob Pierce honor Club Welcome Kit Goods




Popup Promotion Lotte Chilsung x Benjamin Moore Paint




Welcome Kit World Vision — 6K Hiking Hero




Package Tempskin — Heating pad package

tempskin

Ultrg thin
eating
pad

Flac=
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Goods Diary KOICA - Annual Goods
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MNRDC - DR Congo Museum

Package

Goods




Package KOICA — Volunteer member Goods 2020
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Goods Badge KOICA — SDGs Badge




ip Set

Poker ch

k —

: One eyed jac

X Tazza

Pimang

Package Set
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Goods Popup Promotion Lotte Chilsung x TAMIYA




Goods Popup Promotion Ottogi - Tabasco
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Package HOOWA Golfs

Goods




Package Tempskin Heating Pad

tempskin

Jitra thin
eating
pad

Flay: 1
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AD

Video - Motion Graphic
Video

Video

Print

Print

TVCF

TVCF

TVCF

New Beginnings - Himacs & Viatera
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Volvo CC
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AD Video - Motion Graphic New Beginnings - Himacs & Viatera
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AD Video
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Print

AD




AD
Print
KT&G MO & thif&t

JPELIGRO! £/ humo de tabaco

causa bajo peso al nacer
y ocasiona abortos

Ministerio de Salud
www.minsalud.gob_bo
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TVCF

Volvo XC40




AD TVCF Volvo XC90
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CG PRINT KIA AUTO / KIA EUROPA
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